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Cestovni ruch ma tento rok dobreé vyhlidky.
VsSechno zlé je za nami a rada hotell se dnes tési
80% obsazenosti. | stat si tohoto odvetvi vice
v§ima - na jednu stranu ho podporuje reklamou,

na druhou mu podrazi nohy zvySenymi danémi.

PO LETECH STAGNACE se zda, ze mezinarodni cestovni ruch se zacina
vyvijet pfiznivé, z éehoz tézi i Ceska republika. “Zaplavy i valka jsou
zapomenuty a utoky v Madridu na Prahu viiv nemaji,” fika Stanislava
Cholelova, obchodni a marketingova manazerka MaMaison Residences
spolecnosti Orco Group, ktera v Praze provozuje nékolik rezidenci pro
dlouhodoby pobyt a take hotel Riverside. “Okolo Velikonoc byla velka po-
ptavka po ubytovani. Myslim, ze to bude fantasticka sezona.” Stejné opti-
misticti jsou i reditelé ostatnich hotell. Vstup do Evropske unie, priliv
nizkonakladovych aerolinek a reklama propaguiici Ceskou republiku na své-
tovych televiznich kanalech, to viechno jsou podle nich faktory, které
prispéji ke zvyseni turistického zajmu o Ceskou republiku. Vdechno ovéem
neni tak ruzove, jak se na prvni pohled mlze zdat.

Martin Ykema
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Prospects this year for the travel industry are good.
Many hotels are now enjoying 80% occupancy
rates, and the state is lending support through
advertising. At the same time, it is pulling the rug

out from under the sector with higher taxes.

AFTER YEARS OF STAGNATION, it seems that the international travel
industry has turned the corner, which benefits the Czech Republic. “The
floods and the war are forgotten, and the attacks in Madrid aren’t affecting
Prague,” says Stanislava Cholelova, the manager of sales and marketing for
MaMaison Residences of Orco Group, which runs several long-stay residences
and the Riverside hotel in Prague. “There was great demand for lodging
around Easter. | think this season will be fantastic.” Directors of other hotels
are equally optimistic. They believe that EU accession, the advent of low-
fare airlines, and advertising promoting the Czech Republic over global televi-
sion channels are all factors that will increase tourist interest in this country.
But not everything is as rosy as it may appear at first glance.

To whom, and for how much?

“Prague is a very well-known city, so the question isn't how to sell it, but
rather how to sell it to the right people and in the right way,” says Martin
Ykema, the general director of the Ibis Praha City and Novotel Praha City
hotels (both part of the world-wide Accor chain). Ykema is alluding to the
overall concept for promoting the Czech Republic in other countries, includ-
ing the televised advertising campaign (see sidebar page 36), which he claims
is overly general and doesn't carry the proper message. “The Czech Republic
is portrayed as a cheap destination instead of as a lovely country with a rich
heritage,” insists Ykema, who pushed for the creation of the campaign. But
he believes that the resulting advertisement isn't good for the city, since so-
called budget tourists don’t bring many economic benefits to the country.

At the beginning of the nineties, hordes of back-packers began stream-
ing to Prague in search of adventure in unknown eastern Europe. In recent
years they've been replaced by countless groups of young Brits and Irish
looking for cheap beer and sex. For example, according to the Czech Tourist
Authority - CzechTourism, the Irish have named Prague the most popular
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Komu a za kolik? tourist destination city for the fourth time already. This phenomenon is
fed by plane tickets that are getting cheaper due to the competition of low-

"Praha je velmi znamym méstem, takZe nejde o to jak ji prodat, ale cost airlines and make Prague an affordable destination for a weekend.
spise prodat ji tém spravnym lidem a tim spravnym zpuisobem,” fika Martin “Long weekends in Prague are very popular among Brits,” says Michaela
Ykema, generalni feditel hotell Ibis Praha City a Novotel Praha City Drahonovska, general manager of British Airways. “Often these are young
patricich do celosvétove sité Accor, ktera v Praze provozuje est people, and weekend stays are the easiest to organize.” While such tourists
trihvézdickovych hotel s kapacitou 1300 pokoji. Narazi tim na celkovy are good, local hoteliers would certainly prefer an influx of middle-class and
koncept propagace CR v zahranici, véetné televizni reklamni kampané wealthy clients, including businessmen. “The level of our tourism could be
(viz sloupek, str. 36), jez je podle néj prilis obecna a nerika to, co by méla. improved,” opines Klaus Pilz, the Czech Republic regional director of Austria
“Ceska republika se predstavuje jako levna destinace, namisto aby se Hotels and vice president of the National Federation of Hotels and
propagovala jako krasna zemé s bohatym dédictvim,” tvrdi Ykema, ktery Restaurants (NFHR). Austria Hotels — Grand Hotel Bohemia, Crowne Plaza,
patfil k iniciatorum kampané. To ale podle néj neni pro mésto dobré, and Grandhotel Brno - focuses on corporate clients and higher-class tourists.
protoze tzv. rozpoctovi turisteé zde tolik neutrati a nejsou tudiz velkym These hotels hope that EU accession will bring greater numbers of tourists
ekonomickym prinosem pro zemi. traveling on business. “It will have a great, though progressive, impact,”

Do Prahy od pocatku 90. let smérovaly hordy battzkaru hledajicich Cholelova claims. “The Czech Republic will no longer be an unknown foreign
dobrodruzstvi neznameé vychodni Evropy. V poslednich letech je vystridali country, and rising prices will discourage tourists whose decisions are gov-
hordy mladych Britu a Irt, hledajicich levné pivo a sex. Napriklad podle erned by budget, such as students” she adds. Corporate business is very
Ceské centraly cestovniho ruchu — CzechTourism zvolili Irové Prahu jiz important for Cholelova's MaMaison Residences, since managers account for
poctvrté nejoblibenéjsi méstskou destinaci. K tomu ostatné prispivaji 50% of occupancy there.

i letenky, jejichz cena se diky konkurenci nizkonakladovych aerolinek stale Convention tourism is one way to attract this type of corporate clien-
pokracovani na strané 37 continued on page 37
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snizuje a vytvari z Prahy cenové dostupnou vikendovou destinaci. “O pro-
dlouzené vikendy v Praze je mezi Brity obrovsky zajem,” fika generalni
feditelka British Airways Michaela Drahonovska. “Casto jsou to miadi lidé
a vikendove pobyty jsou pro né nejlépe zorganizovatelne.”

Takovato ocekavani se sice prijemné poslouchaji, ovéem mistni hoteliéri
by rozhodné jiz nyni dali prednost vétsimu prilivu stfedni a bohatsi kliente-
ly, véetné byznysmenu. “Kvalita turistiky by mohla byt lepsi,” domniva se
Klaus Pilz, regionalni reditel Austria Hotels pro Ceskou republiku a viceprezi-
dent Narodni federace hotel a restauraci (NFHR). Austria Hotels — Grand
Hotel Bohemia, Crowne Plaza a Grandhotel Brno — se zaméruji pravé na
korporatni klientelu a vyssi tiidu individualnich turistt. Stejné jako on
i ostatni doufaji, ze se vstupem do Evropské unie se pocet cestujicich
za obchodem zvysi. “Vstup do EU bude mit obrovsky dopad. V myslich lidi
uz Cesko nebude tak neznamou cizinou a jelikoz dojde k ristu cen, odradi
to turisty rozhodujici se podle ceny, napriklad studenty,” tvrdi Cholelova.
| pro MaMaison Residences je korporatni turistika dulezita, jelikoz manazeri
tvori az padesat procent hostu.

Kongresova turistika

Jednou z moznosti jak do CR prilakat pravé tento druh klientely je kon-
gresova turistika, ktera patfi k nejlukrativnéjsim. Prumérné naklady kon-
gresového turisty se podle lvo Hartmanna, prvniho naméstka ministra
pro mistni rozvoj, odhaduji na 16 500 K¢ na den a pul. Velkeé kongresy trva-
ji zpravidla pét dnl a Gcastni se jich az 3000 lidi. V této oblasti zemé ale

* Location in the heart of Prague with a magnificent
setting on the banks of the Vitava river

* 372 renovated deluxe rooms and suites equipped
with mini-bar, electronic safe, bath and shower,
bath-robe, scale. hair-dryer, TV, radio,
two direct dial telephone lines, voice mail

* 2 Club floors, Club Lounge

* Congress Hall with capacity for up to 700 people

* 12 function rooms for a wide variety
of meetings, all support services available

* High-speed internet connection (Wi-Fi) in all
conference rooms, restaurants and public areas
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tele to the Czech Republic. According to Ivo Hartmann, the first deputy
regional development minister, average convention tourist expenditures are
estimated at CZK 16,500 for a day and a half. As a rule, large conventions
last five days and are attended by about 3,000 people. But the country con-
tinues to lag in this area. Although it could make good use of its organizing
of conventions of global significance - e.g., the annual meeting of the
International Monetary Fund and the World Bank, and the NATO summit -
this failed to materialize, and the Czech Republic ranks twenty-fourth as a

* Acces 1o high-speed internet in all guest rooms

* Rooftop dining restaurant Zlatd Praha,
Restaurant Primétor. Duke’s Bar & Cal¢é

* 24 hour Room Service

* Fitness Club, heated indoor pool. aerobic, sauna,
solarium, massage room and ultramodern
golf simulator

* Business Centre

* Underground Parking

* Shopping Arcade

* Golden Prague Residence - 27 extended stay
apartments

INTERCONTINENTAL.

InterContinental Praha, nimésti Curicovych 43/5, 110 00 Prague 1, Tel.: +4

PRAHA

20 296 631 111, Fax: +420 224 811 216

E-mail: prague@interconti.com, Internet: www.prague.intercontinental.com
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velmi zaostava. AC by ve svuj prospéch mohla vyuzit dobre reference
z poradani konferenci celosvétoveho vyznamu - vyrocniho zasedani

Mezinarodniho ménoveého fondu, Svétove banky a summitu NATO - nesta-
lo se tak a Ceska republika se na seznamu kongresovych destinaci nachazi
az na 24. misté, tésné pred Bangkokem. "V oblasti kongrest ma Praha co
nabidnout. Jednim z cilt federace je dostat zemi v prabéhu nékolika dalsich
let do prvni desitky,” fika Pilz a dodava, ze nevidi divod, aby Kongresove

PODLE UDAJU Ceské spravy letist vyuzilo loni
sluzeb nizkonakladovych dopravcd témér 680 tisic
pasazérl, tedy devét procent vSech cestujicich.
Prvni nizkonékladové aerolinky se na ¢eském trhu
predstavily v roce 1999, kdyz tehdejsi spolecnost
Go (dnes easyJet) zacala létat z Prahy do Londyna.
Dnes uz u nas funguje devét téchto prepravecl

a dalsf tfi by méli zahajit ¢innost do poloviny

q¥EL

Vladka Dufkova

leto$niho roku, mezi nimi také prvni eské nizko-
nakladoveé aerolinie SmartWings, provozované
spole¢nosti Travel Servis.

Podle odborniktl pritahuji tyto levné aerolinky
prevazné klienty, kteff drive vyuzivali spise pozemni
dopravu a také svou nizkou cenou presvedcily ty,
ktefl méli dosud z Iétanf strach. To také potvrzuje
Vladka Dufkova, tiskova mluvéi SmartWings, které
nabizeji letenky véetné poplatkt od 1590 korun.
“Nasim cilem neni pretahovat klienty klasickym
aerolinkam, spi$ chceme privést na paluby cestu-
jici, ktefi by jinak nasich sluzeb nikdy nevyuZili a jeli
by autobusem ¢i viakem,” vysvétluje. Udrzet nizké
ceny umoznuje témto dopravelm razantni snizeni
nakladl. “Usetfit se d& na véem — omezime admini-
strativni naklady, prostoje na letisti budou minimaini,
distribuce bude probihat pfevazné pres internet
a call centra, obcerstveni na palubé bude k dispozi-
ci za poplatek,” fika Dufkova.

Nartistu podtu levnych doprave v Ceské

-Vzhiaru k vyskam za nizké ceny * High-flying for low prices

ACCORDING TO INFORMATION from the Czech
Airport Administration, last year almost 680,000

of its passengers, or 9% of all travelers, used low-
cost airlines. The first low-cost airline entered the
Czech market in 1999, when the former Go (now
easyJet) started arranging flights between Prague
and London. Today nine such airlines are operating
in this country, and another three should begin
operations by the middle of this
year, including the first Czech
low-cost airline, SmartWings,
operated by Travel Servis.

republice nahrava i fakt, ze
mohou vyuZivat leti§té Ruzyne,
v zahrani¢f totiz nebyva
zvykem, aby tyto aerolinky
vyuzivaly nejvetsi letisté v zemi.
"V soucasné dobé nabizi
prazskeé letisté bezkonkurenéné
nejlepsi moznost jak cestovat

s low-cost aeroliniemi v ramci
celého stredoevropského
regionu. Diky tomu jsme se
stali zajimavym vychozim
bodem jak pro cesty naSich
obcant, tak i pro pasazéry

z blizkého zahranici," konstatuje Martin Kaéur,
generélni feditel Ceské spravy letist.

A jak na to reagujf tradiéni letecké spoleénosti?
Generalni feditelka prazské pobocky British Airways
Michaela Drahonovska tvdi, Ze by si kazdy mél
udélat cenové srovnani a vzit v Uvahu i takoveé véci,
jako tfeba preprava ze vzdalenych letist. "Cestujicf
si musi uvédomit vyhody, jako ob¢erstveni ¢i vstu-
penku na sedadlo,” fika. Dana Dvorakova, feditelka
komunikace CSA, které zaznamenaly za prvnf
Ctvrtleti tohoto toku prirtstek cestujicich o 30 pro-
cent, dodava: “Oproti nizkonékladovym aerolinkam
cestujici CSA jisté oceni napfiklad pravidelnost spo-
jent, Spickovy servis a celkovou péci o cestujiciho
ve véech fazich prepravy.” CSA se odlivu zakaznik(i
neobavajl, spise naopak. Jejich nabidka letenek do
20 evropskych destinaci za ceny od 2990 korun
zfejmé prilaka pravé potencidlni klienty nizkona-
kladovych aerolinek.

Anita Liskova

convention destination, just ahead of Bangkok. “Prague has a lot to offer
for convention tourism. One of the federation’s goals is to bring the coun-
try into the top ten over the next few years,” says Pilz, adding that he sees
no reason that the Congress Center shouldn't be in use 120 days a year.
NFHR is placing great hope in the ASTA (American Society of Travel

Experts allows that these low-cost airlines
mainly attract clients who, for budget reasons,
have mainly used ground transportation in the past.
"Our goal is not to take customers away from the
traditional airlines, we are looking for travelers who
would otherwise never use our services because
they would rather go by bus or train," explains
Vladka Dufkové, spokesperson for SmartWings.

To lure such travelers, her firm offers air tickets,
including all fixed fees, from CZK 1,590. A sharp
cut in costs has made it possible for these airlines
to maintain low prices. “There are many ways in
which we can save money — we will limit adminis-
tration costs, cut the time airplanes spend at gates.
sell tickets over the internet and through call cen-
ters, and charge for refreshments on board,"
explains Dufkova.

The growth in the number of low-cost airlines in
the Czech Republic has also been supported by
the fact that they can use Ruzyné Airport, whereas
in other countries these airlines can rarely use the
largest airport in the land. “At the present time,
Prague's airport offers incomparable opportunities
for low-cost travel in central Europe. Thanks to this,
we have become an interesting departure point for
both local citizens and those of surrounding coun-
tries,” explains Martin Kacur, general director of the
Czech Airport Administration.

What do traditional airlines say to this? General
manager of the Czech branch of British Airways,
Michaela Drahonovska, notes that everyone should
compare prices and take into account such things
as transportation from distant airports. “The traveler
must be aware of other advantages, such as
refreshments or seat reservation,” she says. And
Dana Dvorakové, communications director for CSA,
which recorded a 30% increase in ticket sales in
the first quarter of this year, adds: “Compared to
low-cost airlines, CSA travelers appreciate the reg-
ularity of connections, the top-quality service, and
the overall care shown to our customers in all phas-
es of transport," she insists. CSA is not worried
about an exodus of customers - rather the oppo-
site. With tickets to 20 European destinations at
prices starting from CZK 2,990, they will probably
continue to attract potential clients of the low-cost
airlines.

Anita Liskova
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centrum nebylo zapInéno alespon 120 dni v roce.

Velkou nadéji NFHR vklada do kongresu ASTA (American Society of
Travel Agents), jehoz poradatelstvi Ceska republika ziskala na rok 2006.
Fakt, ze se u nas uskutecni tato olympiada cestovniho ruchu, je mezi
odborniky povazovan za velky uspéch. ASTA je totiz nejvétsim svétovym
profesnim sdruzenim subjektu v oblasti cestovniho ruchu s vice nez
20 tisici cleny. Ceska republika bude mit navic moznost ¢erpat z fondu
EU pres tfi miliardy korun, z nichz ¢ast by mély vyuzit projekty firem
pusobicich praveé v kongresoveé turistice.

Za prazskymi humny

Stale se mluvi o Praze, ale co zbytek Ceské republiky? Situace v regio-
nech je podstatné slozitéjsi, o ¢emz vypovida fakt, ze vétsina hotelovych
fetézcu v nejblizsi dobé expanzi mimo hlavni mésto neplanuje. "V nejblizsi
budoucnosti nechystame otevrit zadny hotel mimo Prahu. Mozna pozdéji
v Brné ¢i Plzni, jak tam budou smérovat zahranicni investice,” Fika Ykema.
Upozoriuje, ze ve zbytku republiky je problém jak s nedostatkem kvalit-
niho, jazykové vybaveného personalu, tak i se samotnou infrastrukturou.
“Cestovani mimo Prahu je obtizné,” potvrzuje Cholelova, “chybi dostatek
informaci a treba i takova banalita jako jsou ukazatele.”

Oficialni mista jsou si védoma toho, Ze zbytek republiky za Prahou
v nabidce sluzeb a vstficnosti vci turistim zaostava. “Infrastruktura
sluzeb v regionech neni dostatecné vybudovana,” souhlasi Hana Cerma-
kova, tiskova miuvci Ceské centraly cestovniho ruchu — CzechTourism.
Sama uvadi priklad, kdy pro zajezd zahrani¢nich novinart do oblasti Zlina

pokracovdni na strané 41

Salmon
and Asparagus

13 - 21 May

Sunday 9 May | Atrium restaurant

\“Qé May in Zest bar
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Reservation: 224 842 727

Hilton Prague, Pobfeini 1, 186 00 Prague 8, www.progue. hilton.com
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Agents) convention, which will be held in the Czech Republic in 2006.

The fact that this Olympics of the travel industry is to be organized in this
country is seen by experts as a great step, because ASTA is the largest pro-
fessional association in the world to bring together travel industry subjects
and boasts over 20,000 members. Furthermore, the Czech Republic will be
able to draw over CZK 3 billion from EU funds, some of which should be
used for projects by firms engaging in convention tourism.

Beyond Prague

What about the rest of the Czech Republic? The situation in the regions
is far more complex, which is borne out by the fact that most hotel chains
have no plans for expanding beyond the capital city any time soon. "We
aren‘t planning on opening any hotels outside of Prague in the foreseeable
future. Maybe later, in Brno or Plzen, when foreign investments start going
there,” Ykema says. He points out that in the rest of the country there are
problems, like a lack of high-quality staff with knowledge of foreign lan-
guages, as well as insufficient infrastructure. “For a foreign tourist, travel
outside of Prague is still difficult. There's a shortage of information, or such
every-day necessities as roadsigns,” Cholelova concurs.

Officials are aware that beyond the capital the rest of the country is
lagging in terms of services offered and an accommodating attitude
towards tourists. “In the regions, the services infrastructure hasn't been suf-
ficiently developed,” affirms CzechTourism’s Cermakova. She attests to a

continued cn page 41

HOTEL CARPETS

* 80% Wool — 20% Nylon

* Contract woven Axminster

i « Carpet designed ‘ready to fit’

* Modern and classical pattern

* Large choice of standard design
or tailor made one

* Computer assisted design

* Color matching test

* Fitting

* 24 Hours Hotel support program

Call us to
learn more...

E-mail: ipsal@volny.cz, Mob.: +420 603 830 504
Tel.: +420 224 811 040, Fax: +420 222 315 223

IPSAL IPSAL CR, Soukenicka 23, 110 00 Praha 1
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nemohli najit dobry hotel. Pritom regiony by
mohly lakat k dovolenym napriklad obyvatele
sousednich zemi, jez by do nich pfinesli tolik
potrebné penize a zaroven napomohli rozvoji
domaci turistiky. Ta podle Ykemy temeér neexis-
tuje. “Napriklad v Némecku se osmdesat pro-
cent hotelovych hostu rekrutuje z domaciho
obyvatelstva. Tady je to pravy opak,” rika.

V této souvislosti vidi na ¢eském trhu velkou
mezeru pro vznik dvouhvézdickovych hoteld -
nejen v regionech, ale i v Praze - ktere by
uspokaojily potfeby domacich turistu i téch
zahrani¢nich, pro néz je cena rozhodujici.

Jedna ruka dava, druha bere

Na hrubém domacim produktu se cestovni
ruch podili zhruba péti, sesti procenty, devi-
zoveé prijmy z néj loni dosahly 100,3 miliardy K¢.
Mozna prave to vedlo zakonodarce k myslence,
Ze v tomto sektoru by se mohly najit potrebnée
penize pro zadluzenou statni pokladnu. Novy
zakon o dani z pridané hodnoty, ktery
pohostinske sluzby (hotely i gastronomii)
presouva do vyssi, 19% kategorie, muze nastar-
tovany rozvoj cestovniho ruchu zbrzdit, ne-li
vratit o nékolik let zpét. “Pokud bude tento
krok realizovan, dojde k zastaveni investic
do prumyslu cestovniho ruchu, poklesu prijez-
dového cestovniho ruchu a tim i k poklesu devi-
zovych prijmu,” fika Roman Vacho, prezident
NFHR, v prohlaseni k DPH z pocCatku unora.
Vzhledem k tomu, Ze se tato zména ma udat
bez pripravy, bude podle jeho nazoru jeji nega-
tivni dopad na nase podnikatele o to vice
Znicujici.

Obavy vyjadruji i sami hoteliéri. "Vyrazné
a zhoubné zvyseni DPH pro hotely je jen tézko
pochopitelne. Je velmi kratkozraké myslet si,

Ze se tak ziskaji dalsi zdroje pro rozpocet,” rika
Johannes Aldrian, generalni reditel K+K Hotels,
a pripomina, ze prumeérna sazba DPH pro poho-
stinstvi se v Evropé pohybuje okolo deseti pro-
cent. K+K Hotels v Praze od roku 1999 provozu-
je ctyrhvézdickovy Hotel Fenix s kapacitou 130
pokoju a prumérnou obsazenosti 82 procent.

V ¢ervnu se chysta otevrit druhy Hotel Central.
Investice této rakouskeé rodinné spolecnosti

v Ceské republice tak presahly 30 miliond eur.
“Prahu povazujeme za jedno z nejdulezitéjsich
mést ve stfedni Evropé. Zvyseni DPH véak muze
z dlouhodobého hlediska negativné ovlivnit ob-
chod jako takovy,” domniva se Aldrian. “Jiz ted
neni Praha v porovnani s ostatnimi destinacemi
levna, alespon co se ceny pokoju tyce, a chys-
tané zmény mohou jeji konkurenceschopnost
jesté snizit,” rika Aldrian. m
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case when she was unable to find a suitable hotel
in the Zlin area for foreign journalists.

The regions should attract people from
neighboring countries for vacations, for exam-
ple, bringing much-needed revenues and helping
develop domestic tourism, which Ykema claims
nearly doesn't exist at all. “In Germany, for
instance, 80% of all hotel guests are Germans.
Here it's exactly the opposite,” he says. Ykema
further sees a large gap in terms of two-star
hotel construction — not only in the regions, but
also in Prague - that would meet the needs of
Czech and foreign tourists alike for whom price
is the decisive factor.

Half-hearted assistance

The travel industry accounts for 5-6% of
the gross domestic product, foreign-currency
revenues that last year reached CZK 100.3 billion.
This could have been what led legislators to think
that they could find badly needed money for
indebted state coffers in that sector. The new
value-added tax law, which raises the rate for
hospitality services (hotels and restaurants) to
19%, could put the brakes on the just-started
travel industry development or even set it back
a few years. "If this step is taken, it will result in
the halting of investments in the travel industry,
to a decline in the number of foreign travelers,
and thus to a decrease in foreign-currency rev-
enues,” notes Roman Vacho, president of NFHR.
Because the change would take place without
any preparations, he believes that its negative
impact on Czech entrepreneurs will be even
more destructive.

Hoteliers are voicing concern, too. “The
marked destructive VAT increase for hotels is
simply hard to understand. It's very short-sight-
ed to think it will bring additional budgetary rev-
enues,” says Johannes Aldrian, general director
of K+K Hotels, pointing out that in Europe the
average VAT rate for hospitality services is
around 10%. Since 1999 K+K Hotels has been
operating the four-star Hotel Fenix in Prague,
with 130 rooms and an average occupancy rate
of 82%. The company intends to open its sec-
ond, Hotel Central, in June. This family-owned
Austrian company has invested over EUR 30 mil-
lion in the Czech Republic. “We see Prague as one
of the most important cities in central Europe,
but the higher VAT could have a negative impact
on business over the long term,” Aldrian says.
“Compared to other destinations, Prague isn't
cheap any more, at least in terms of lodging
price, and the planned changes could make it
even less competitive,” he adds. m
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